
How to make your WordPress B2B site GDPR compliant

Description

Every B2B website tells a privacy story whether its owner means to or not. From the moment
a procurement manager lands on your homepage, your site begins collecting details about
them: the pages they read, the IP address their browser provides, the work email they enter
in a quote form, and the company they represent. The question is not whether your
WordPress B2B site processes personal data. It does. The question is whether the story it
tells about that data is one of carelessness or one of trust.

For businesses in the European Union, or any business that handles the data of EU
residents, the General Data Protection Regulation (GDPR) sets the rules of that story. Many
B2B operators assume GDPR is a B2C problem, something for online shops and consumer
apps to worry about. That assumption is one of the most expensive mistakes a WordPress
site owner can make. This guide walks through the full narrative arc of B2B compliance, from
understanding why the rules apply to you to the practical WordPress tools that turn legal
obligations into routine operations.

Why the Rules Still Apply to B2B

The most persistent myth in B2B circles is that GDPR only protects consumers. It does not.
GDPR protects natural persons, and almost every B2B interaction runs through one. The
named contact at a supplier, the work email that follows the first name. lastname pattern, the
IP address logged when someone downloads your whitepaper, and the cookie identifier that
follows a visitor across sessions are all personal data under the regulation. A company itself
is not a data subject, but the people who work for it are.

There is a second layer that catches many B2B sites off guard. Cookie consent is governed
not only by GDPR but also by the ePrivacy Directive, which makes no distinction between
consumer and business audiences. If your site sets analytics or advertising cookies before a
visitor agrees, you are non-compliant regardless of whether your customers are individuals or
Fortune 500 procurement teams. The penalties are not theoretical either: serious GDPR
breaches can reach up to 20 million euros or four percent of global annual turnover,
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whichever is higher.

The good news is that WordPress, with the right plugins layered on top, gives you almost
everything you need to tell a clean privacy story. The chapters below follow the journey of a
single piece of personal data through your site and show where each tool fits.

Chapter 1: Know Your Lawful Basis Before You Collect Anything

GDPR does not forbid you from processing personal data. It requires that you have a lawful
reason to do so, chosen before you start. The regulation lists six lawful bases, and for a
typical B2B WordPress operation, three of them do most of the work:

Consent: the visitor has clearly opted in, for example, to receive your newsletter or to
allow marketing cookies. Consent must be freely given, specific, informed, and as easy
to withdraw as it was to give.
Contract: You need the data to deliver the service the person requested, such as
fulfilling an order, issuing an invoice, or responding to a quote request.
Legitimate interest: the basis B2B marketers lean on most. You may process
business contact data for direct marketing where you have a genuine interest that is not
overridden by the individualâ??s rights. This still requires a documented Legitimate
Interest Assessment, and it never overrides the separate requirement to obtain consent
for cookies.

Mapping each data flow on your site to a lawful basis is the foundational chapter of your
privacy story. Quote requests rely on contract or consent. Cookie tracking relies on consent.
Newsletter sign-ups rely on consent. Invoicing relies on legal obligation and contract. Write
these down; you will need them for your privacy policy and for any regulator who comes
asking.

Chapter 2: The First Handshake â?? Cookie Consent

Before a visitor reads a word of your value proposition, your site is already loading scripts:
analytics, chat widgets, advertising pixels, embedded videos. Each one may drop a cookie,
and under GDPR and ePrivacy law, non-essential cookies must be blocked until the visitor
gives explicit, informed, granular consent. A single â??Accept Allâ?• bar with pre-ticked
boxes does not count, and a banner that loads tracking before the click is a clear violation.

This is the single most visible compliance touchpoint on any B2B site, and the place where
most WordPress owners get tripped up. The GDPR Cookie Consent plugin is built
specifically to close this gap. Itâ??s built-in scanner crawls your entire site, surfaces every
cookie being loaded, including third-party trackers you may not even know are there, and
automatically sorts them into categories such as Necessary, Analytics, and Marketing. Non-
essential cookies are blocked by default and only fire once the visitor opts in at the category
level, giving you genuine granular consent rather than a meaningless blanket accept.

Several features are particularly important for B2B operators with international reach. The
plugin is Google-certified and supports IAB TCF v2.3, Google Consent Mode v2, and
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Microsoft Clarity consent mode, so your advertising and analytics remain measurable without
breaking the law. Geo-targeting lets you show the consent banner only to EU or California
visitors by detecting their location, which keeps the experience clean for audiences
elsewhere. Because the plugin is fully WordPress-native, every consent record is stored in
your own database on your own server rather than on a third-party SaaS platform, which
supports GDPRâ??s data minimization principle and matters for organizations with strict data
residency policies. WP Consent API support means it cooperates cleanly with other consent-
aware plugins, and a free version is available on WordPress.org if you want to start small
before upgrading.

Chapter 3: Capturing Leads Without Crossing the Line

B2B sites run on lead generation. Quote requests, demo bookings, and contact forms are the
lifeblood of the funnel, and each collects personal data: names, work emails, phone
numbers, and company details. GDPR asks two things of these forms. First, data
minimization: collect only what you actually need. Second, transparency, meaning the person
understands what you will do with their information at the moment they hand it over.

Quote-based selling is especially common in B2B, where pricing depends on volume,
configuration, or negotiation. The Request a Quote for WooCommerce plugin lets you
replace the Add to Cart button with a Request a Quote button, hide prices for wholesale or
guest users, and run the entire quotation dialogue from a single dashboard. From a privacy
standpoint, the plugin helps you keep collection tight: you design the quote form to capture
only the fields a salesperson genuinely needs, rather than vacuuming up data you have no
basis to hold.

It also addresses two practical compliance headaches. The plugin supports reCAPTCHA to
block spam and automated submissions, which keeps junk personal data out of your records
in the first place, and it lets you restrict quote requests to logged-in users by user role, so for
B2B stores that only deal with approved accounts, pricing, and inquiries stay limited to
people who have already established a relationship with you. Quote requests, status
updates, and approvals are all managed in one place, which makes it far easier to honor a
deletion request later because you always know where a contactâ??s data lives.

Chapter 4: The Paper Trail â?? Lawful Record-Keeping

Once a deal closes, a new chapter of the privacy story begins: invoicing. Invoices and order
documents are stuffed with personal data, billing names, addresses, VAT numbers, and
contact details, yet you are not only allowed but legally required to keep them. This is the
legal-obligation lawful basis in action. Tax and accounting law in most jurisdictions mandates
retention of financial records for several years, and GDPR explicitly permits processing
necessary to comply with that obligation.

The compliance nuance is twofold: keep the records as long as the law requires and no
longer, and keep them secure. The WooCommerce Invoice Plugin automates this entire
workflow. It generates branded PDF invoices, packing slips, and credit notes for every order,
attaches them to order emails, and lets customers download them from their account.
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Crucially for data control, the documents are generated natively within WordPress, so the
personal data on each invoice never leaves your environment for a third-party rendering
service.

For B2B sellers operating across the EU, the plugin handles VAT and GST details and can
generate UBL and XML e-invoices to meet modern machine-readable e-invoicing
requirements, which keeps your record-keeping both legally sound and audit-ready. Pay Now
links on invoices support the common B2B practice of paying after the accounting team has
reviewed the document. A free version of the invoicing plugin is available on WordPress.org.
The key GDPR discipline to layer on top is a documented retention schedule: decide how
long invoices must be kept to satisfy tax law, and build a routine to purge or anonymize
records once that period lapses.

Chapter 5: Honoring Data Subject Rights

The emotional core of any privacy story is control: GDPR grants individuals rights over their
own data, and the law generally gives you one month to respond when someone exercises
one. The rights you will encounter most often on a B2B site are the right of access (a copy of
the data you hold on them), the right to rectification (correcting inaccurate data), the right to
erasure (the so-called right to be forgotten), and the right to data portability (receiving their
data in a structured, commonly used, machine-readable format).

Fulfilling these requests by hand, hunting through your database for every trace of one
contact, is slow and error-prone. The Import Export Suite for WooCommerce turns it into a
few clicks. The suite can export customers, orders, and subscriptions, and its advanced
filters let you isolate a single individual, for example, by filtering customer exports by email
address, and pull exactly their records. You can choose which columns to include, so you
hand over only the relevant fields, and you can output the data as CSV, XML, or Excel, which
is precisely the structured, machine-readable format the right to data portability calls for.

That same export becomes the foundation for an access request: generate the file, review it,
and deliver it to the data subject within the one-month window. For erasure requests, the
export provides a definitive map of where a contactâ??s data resides across your store, so
nothing is missed before deletion. It also offers a separate free plugin on WordPress.org â??
WordPress Users & WooCommerce Customers Import Export â?? covering core user and
customer import-export. The Import Export Suite itself is a premium-only product, and it adds
the advanced filtering and automation that make rights-handling genuinely efficient at scale.

Chapter 6: Telling the Story Publicly â?? Policies and Transparency

A privacy story that is never told is no use to anyone. GDPR requires that you publish a clear
privacy policy explaining what data you collect, why, on what lawful basis, how long you keep
it, and how individuals can exercise their rights. Alongside it, ePrivacy rules expect a cookie
policy that lists the cookies your site uses and their purposes, the same inventory your
consent banner draws on.
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Writing a cookie policy from scratch and keeping it up to date as scripts come and go is
tedious. The GDPR WordPress plugin includes a built-in cookie policy generator that
produces a compliant policy document from a customizable template, populated by the same
scanner that powers your banner. Pair that public-facing policy with the private consent logs
the plugin maintains, and your transparency story has two halves that fit together: a clear
public statement of intent, and a private, timestamped, exportable record proving you did
what you said.

Your B2B GDPR Compliance Checklist

Use this as a working summary of the journey above. Each row maps a GDPR obligation to
the practical step and the WordPress tool that supports it.

GDPR
obligation

What to do Supporting tool

Lawful basis

Map every data flow to consent,
contract, or legitimate interest; document
a Legitimate Interest Assessment for
B2B marketing.

Internal
documentation

Cookie consent
Block non-essential cookies until
granular, informed opt-in; keep
timestamped consent logs.

GDPR Cookie
Consent

Data
minimization in
forms

Collect only the fields you need; block
spam; restrict access where appropriate.

Request a Quote for
WooCommerce

Lawful record-
keeping

Generate invoices natively, keep them
secure, and set a retention schedule.

PDF Invoices,
Packing Slips &
Credit Notes

Data subject
rights

Locate and export an individualâ??s
data within one month; deliver in a
machine-readable format.

Import Export Suite
for WooCommerce

Transparency
Publish a clear privacy policy and an up-
to-date cookie policy.

GDPR Cookie
Consent (policy
generator)

Conclusion

GDPR compliance is not a box you tick once and forget. Your privacy story is told
continuously, with every new script you add, every form you publish, every record you keep.
The work is ongoing, but it is also entirely manageable when you break it into the chapters
above and let purpose-built WordPress tools handle the mechanical parts: blocking cookies
until consent, logging that consent as proof, capturing leads cleanly, generating compliant
invoices, and fulfilling data rights on demand.
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In B2B, where deals are larger and relationships longer, trust is the whole game. A buyer
who sees that you respect their data from the very first cookie banner is more inclined to
believe you will respect the contract that follows. Tell your privacy story well, and compliance
stops being a cost. It becomes part of why people choose to do business with you.
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